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Using Mobile Eye-Tracking to Inform the Development of nature tourism Destinations in Iceland

[bookmark: _GoBack]Since the late 20th century, ecotourism—an alternative to mass tourism with a focus on natural environments—has grown in popularity. Ecotourism destinations are platforms for informal education and exemplify environmental stewardship and conservation. Iceland, an island nation in the North Atlantic, is one area of the world that has seen dramatic growth in its tourism industry over the last several years. Between 2010 and 2015, inbound tourism grew from 488,600 to 1,289,140. Tourists are drawn to Iceland in numbers five times the nation’s total population as a result of its unique and diverse landscape, which is characterized by volcanically active terrains, glaciers, waterfalls, coastal communities, and massive fjords. The pressures of economic development have resulted in the continued promotion of Icelandic tourism, and, subsequently, the rapid development of various tourist destinations. This study used a mixed methods approach which included location aware-mobile eye-tracking, post-assessments, and observational analysis to assess visitor experience and behavior in two popular Icelandic tourist destinations: Sólheimajökull and Þingvellir. With these methods, a greater understanding of visitor behavior in these areas was developed. These findings further demonstrate that mobile eye-tracking can be used as an effective tool for data-driven nature-based tourism site development to engage visitors while also promoting education and conservation. 

